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UNDERSTAND 
YOUR CUSTOMERS
Beyond mystery audits and 
feedback forms, what resources 
do SMEs have to systematically 
understand how happy their 
customers are?

The Institute of Service Excellence and Enterprise 

Singapore have partnered to develop and pilot a 

tool that will enable businesses to measure and 

benchmark their customer satisfaction levels 

dynamically and in a data-driven fashion. 

Developed based on the national Customer 

Satisfaction Index of Singapore (CSISG), the SME 

Analytics platform is an online survey-based tool 

that will help you meet the following objectives:

• Dynamically understand your customer 
 satisfaction performance

• Benchmark your performance against sector 
 averages and competitors

• Identify attributes with the most impact on 
 customer satisfaction

• Evaluate how you should prioritise 
 your resources

• Compare performance across stores

The Institute is looking to recruit 30 Fashion Apparel and 30 F&B (Casual Restaurants) companies. 

Companies should commit fully to the 6-month pilot. We are looking for companies that want to 

leverage customer insights to improve their business performance.

• Participation is free of charge (companies may choose to offer incentives to get customers 
 to complete the survey)

• Participation is on a �rst-come-�rst-served basis (subject to ISE and ESG approval)

• Participants should utilise the platform on a regular basis and commit to providing
 feedback to the Institute

CALLING 
INTERESTED COMPANIES

AN INVITATION TO

  SME ANALYTICS 
PLATFORM

TO PARTICIPATE, PLEASE REGISTER YOUR INTEREST WITH US AT
SME.ISE@SMU.EDU.SG


